














It tops America’s top secret! 


Security is the order of the day every day at the U.S 


Atomic Energy Plant at Oak Ridgé 
significant that the plant that shelters Ame 
precious secret—several billion dollars wo 
tected against the weather by Barrett Roof 
Good roofers know it’s good busine to 
materials and methods to assure pe 
for commercial, industrial and public | 
rett Roofs, built up with alternating la 
quality pitch and tarred-felt, are topped 
slag or promenade tile They ai 
for safety, toughns and all-around ser, 
and they are rated Class A by the Nati 
Fire Underwriter 
BARRETT DIVISION, Allied Chemical & 
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OF BARRETT DUBLECK 


BARRETT ROOFS 


For 100 years the greatest name in roofing 


*Reg. U.S. Pat. Of 





when you re-side the RIGHT way using 


Silvercote 


SIMPLEX REFLECTIVE INSULATION 


Cuts down harmful condensation 


Silvercote Simplex is an approved breather 
type paper. It allows moisture to escape; will 
not act as a harmful vapor trap, making it 
the right product to use as a sheathing liner 
under siding. Moreover it repels water, stops 
wind penetration. 


Keeps jobs looking better longer 


All these benefits help you sell the kind of 
re-siding job that promises lasting beauty 
and protection; makes satisfied customers. 
Yet it costs only a trifle more than ordinary 
sheathing paper—does not smudge the sid- 
ing; saves clean-up time. 


SELL THE SILVERCOTE “SILVER LINING” 


IN ROLLS... 


For an extra profit suggest an application of 
Silvercote Simplex to attic floor joists. Keeps 
homes up to 15° cooler in summer, when prop 
erly applied. 


Full efficiency of SILVERCOTE is achieved 
only when reflective surface faces %” air 
space. However, in most siding applications, a 
Ye” air film exists, permitting SILVERCOTE 
surfaces to reflect radiant heat. 
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ON BLANKETS... 


With Silvercote now available on brand-name 
blankets, you can offer the ultimate in home in- 
sulation. Ask your building supply dealer all 


about it. 
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FREE! start Now! 
Fill Int Mail Coupon! 


SILVERCOTE PRODUCTS, INC. 
161 East Erie Street—Chicago 11, Illinois 


Please send me free samples and free book— "The Story of 


Silvercote Reflective Insulation.” 





FIRM 
ADDRESS _ pian 
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A New (But Proven) 
ROOF COATING 


That Embodies 


A Range of Deep Colors 


White - Green - Blue - Red - Grey - Black - 
And A Rainbow Full Of Pastels — All With 
Excellent Color Retention. 


A coating of glass beads lines the roof giving 
it excellent water-rcsistant — wear-resistant 
— heat-reflecting properties. 


Can be applied by the cold process method 
or by spray. Can be applied directly over 
asphalt surfaces and is extremely bleed- 
resistant. 


The basic principle in this coating has been 
weather-tested for over ten years, and is 
manufactured by a company with unsurpassed 
technical know-how and business integrity. 


WANTED— 


A nucleus of 100 reliable roofers to send 


in advance inquiries and reservations. 











Wire or write 


SIMON R. PERLMUTTER 


2300 Bronx Park East 
New York 67, New York 


For full details 

















Reach for the 


extra profits! 


Just a little extra sell and big extra profits 
are yours! The extra profits you get by 
selling high-efficiency Fiberglas* Roof 
Insulation every time you re-roof. 

And what could be easier? Especially with 
the present price of fuel and the boom in 
air conditioning. 


This truly modern insulation claps the lid 
on fuel bills . . . saves on air-conditioning 
equipment and power (or keeps buildings 
cooler without air conditioning). 
Exceptionally durable, it has sufficient 
resiliency to help absorb shock and 
pressures on felts without their rupturing 
. « » IS easy to install. 


Which means that se/ling Fiberglas Roof 
Insulation is almost as easy as installing it. 
To make it even easier, we've worked up 
some colorful, factual sales literature that 
helps you tell your customers the whole 
cost-cutting story. Ask your Fiberglas 
Roof Insulation salesman for a supply 
next time he calls .. . and reach for extra 
profits on ever) re-roofing job! 
Owens-Corning Fiberglas Corporation, 
Toledo 1, Ohio. 


eT. M. (Keg. t fat. OV.) 


Insulate when you re-roof! 


fh IBERGLAS 


Cooked 
Distributed by = i: 


CERTAIN-TEEO THE FLINTKOTE 
PRODUCTS CORP COMPANY 
AROMORE. PA NEW YORK NY 


and through Fiberglas Sales Offices 
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It’s a tough grind 
hunting for new ideas 
and better products. 


Let... 


American Roofer 
& Siding Contractor 
... do it for you. 


Check the boxes opposite products or servi- 
ces about which you want information. Fill out 
the coupon. You will receive FREE the latest 
BOOKLETS, catalogues, information and de- 
tails from the manufacturers. Do It NOW 
while you are going over the list, and send to 
American Roofer & Siding Contractor, 425 
Fourth Avenue, New York 16, N. Y. 


Check Numbers Wanted — Fill in Coupon —Tear Off and Mail 


mm eC eee eee 


American Rooter & Siding Contractor 
425 Fourth Avenue 
New York 16, N. Y. 


Send me facts on the items checked. 


0 4 
O 6. 
0 7. 
c 12. 
C14. 
Cc 19. 
C 17. 
[) 88. 
C 16. 


Asbestos Cement Siding 
Asphalt Shingles 
Asphalt Siding 
Brackets, Sidewall 
Caulking Compounds and Guns 
Cold Process Roofing 
Corner Strips 
Concrete Roofing Tile 
Cutters, Shingle & Siding 
[-) 87. Electric Melting Pot, Portable 
[) 25. Felt Laying Machines 

. Flashing Fabric 

. Hoists & Derricks 

. Hot Stuff 

. Hot Stuff Carriers 


74. 
34. 


36 


} 39. 
| 70. 


40 


41. 
42. 
67. 


. Plastic Siding 


Insulation, Reflective 
Kettles and Pumps 

Knives, Roofing 

Louvers 

Mechanical Gravel Spreaders 


Membrane Fabric 53 


Nails & Screws | 59 
Pigeon Proofing 


August, 1954 


23. Roof Drains 
(] 44. Roof Coatings 
) 6. 
| 48. Scaffolding 
[) 49. 
[) 83. 


Roofing & Building Specialties Manual 


Scrapers, Roof, Hand & Mechanical 
Slate Roofing Shingles 


. Snow Guards 
Mops and Yarns 54. 


Spray Equipment and Pumps 


. Tools, Catalogs of 


Other Items 








and siding salesmaker from Carey 
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New Carey “‘Selector’’ shows magic 


of color combinations ...heips close more sales! 


This is it—a great new sales-clincher! Carey’s 
“ROOFING and SIDING SELECTOR” 
your prospects exactly how their homes will look 
when finished helps you present striking 
combinations in full color . . . close more and 
more profitable deals! 


shows 


Here’s how it works for you. One edition of the 
SELECTOR combines the four striking deep- 
tone shades of Ceramo Siding, plus a really white 
different Fire-Chex patterns 
in both solid and shadow blend colors. An alter- 
nate edition features the five colors of beautiful 
Color-Sealed Careystone Siding with the same 


white, with seven 


gorgeous Fire-Chex Shingles. 


You merely flip a unique acetate frame over the 
roofing and siding combination you're talking 
about presto! The years melt away and 
your prospect sees his home in all its new color- 


and 


THE PHILIP CAREY MFG. COMPANY 


Lockland, Cincinnati 15, Ohio 


cme cen eee aenaanad &e 


related beauty! What’s more, the SELECTOR 
unfolds a sales story for you that’s bound to seal 
up the deal! 


Reserve both editions of this dramatic sales tool 
today. Only a limited number of this effective 
presentation have been printed so it’s first 
come, first served! You can use the handy cou- 
pon below. (P.S.—Be sure your supplier is well 
stocked with Ceramo 
Siding in colors, Color- 
Sealed Careystone Sid- 
ing, and famous Fire- 
Chex Shingles.) 


a 


ROOFING AND 
SIDING SELECTOR 


OSS SRR ee 


THE PHILIP CAREY MFG. COMPANY 
Lockland, Cincinnati 15, Ohio, Dept. ARS-8 


We are interested in your new “Roofing and 
Siding Selector.”” Please have your salesman call 
at once and show us a copy. 


NAME 





FW ceiges 
ADDRESS___ 





ZONE___STATE___ 
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NEW 2400-HOME DEVELOPMENT TO BE 
ROOFED 100% WITH WOODTEX SHINGLES 


Green Acres Development, Buffalo, New York 


““(Woodtex Shingles Stay Put’’ 


One of the largest home builders tiful Golden Anniversa Blends 
in the country, Pearce & Pearce Woodtex is one of the best looking 


know from experience how much the shingles you can use. With its unique 


right roofing can contribute to sound raised grain and its extra weight, 


salable construction. That's why W oodtex is also one of th trongest 


they've used over 14,000 squares ol and most resistant to 


Certain-teed W oodtex Asphalt weather 


wind and 


Shingles in the past three years 

Savs Mr. Braun Here in the Buffalo 
In the giant Green Acres Development irea the wind really blows off the 
more than 2400 new homes are lake. On a windy day we can stand 
planned with 600 already completed outside and watch our Woodtex 
kach of these homes will have a Shingle stay put Although our 


W oodt x rool, And this is the third 


houses are constructed with low-pitch 
big development in the Buffalo area roofs, we have never had to replace 
in which Pearce & Pearce have use i single Woodtex Shingle 
Woodtex Shingles exclusively 
Reasons enough to give Woodtex 
Certain-teed’s Woodtex is considered Shingles a long, hard look be Mr. Peter W. Braun 


Vice President 
Pearce & Pearce Co., Inc., Builders 
impressed ! Buffalo, New York 


by many the finest asphalt shingl fore your next roofing job? Write 


made. Now available in a brilliant Certain. teed for facts and figures now. 


new color range—Certain-teed’s beau We're sure you ll be 


Certain-teed nergy -TEED PRODUCTS CORPORATION 


PENNSYLVANIA 
EXPORT DEPARTMENT 100 EAST 42ND ST., NEW YORK 17, N.Y. 





Quality made Certain Satisfaction Guar HINGLES + SIDINGS + ASBESTOS CEMENT ROOFING AND SIDING SHINGLES 
ATH * WALLBOARD + SHEATHING + ROOF DECKS + FIBERGLAS BUILDING 
N ATION + ROOF INSULATION + SIDING CUSHION 





Ni Te De 


ra Is vit ple asure that 
ul Ri wofer & Siding Con 


tractor’ annou s the appointment ot 
Joseph Stoneking as West Manage 
with headquarters in Chicago. Mr 
Stoneking, prominent in advertising 
and pa kaging circles, comes to Hoff 
man Publications from General Box 
Company, where he was Advertising 
Manager. He will handle the entire 
territory for Hoffman 
Publications, and may be reached at 
our Western Offices, listed below the 
staff box on this page 
* * 

The Small Business Administration 

in Washington is doing a fit 


middle wester! 


ie informa 
tional job for small business organiza 
tions. Roofing and siding contractors 
can profit by many of the publications 
put out by this agency. The series en 
titled “Management Aids For Busi 
ness’ contains numerous articles of 
value in managing a small business. 
Typical was a recent publication en 
titled “How Advertising Agencies 
Serve Small Business.”” A release of 
the Agency comments: 

In any consideration of the use of an 
advertising agency, the leaflet points 
out, it is of utmost importance to re 
member that the agency-client rela 
tionship is that of a partnership. The 
small business brings to this partner 
ship the knowledge of its product, the 
market, and its needs 

To this, the advertising agency adds 
its knowledge and experience in sales 
manship in print and on the air.Adver 


tising 1s selling, and the agency is sup 


posed to be skilled in that art. The 


small businessman should look on an 
advertising agency as an important ad 
junct of his own sales department 

idvertis 
ing agency, the leaflet emphasizes four 


In the final selection of an ; 


important points to be considered by a 
businessman before he decides on the 
gency which will promote and sell his 
product Developed over the years by 
net the tour points are 
agency sh rnuld be a bona 
fide concern, tree fron 
idvertiser ; 
(2) It should not give 


on its commissions trom media; 
(3) It should possess ice juate per 
1 


sonnel with experience and ability ; an 


bale! STipine ole) \ubs7:Voune)= 


Devoted to Roofing * Siding * Insulating * Waterproofing 


Publishers of 
Roofing, Siding & Building Specialties Manual 
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‘“‘CENTURY:’ Asbestos-Cement Roofing Shingles 
Compliment the Finest Homes! 


This splendid house has been given added beauty 
and distinction with a roof of *‘Century’’ No. 5 


Green Asbestos Shingles. It is the residence of 


Mr. J. L. Heinl, 2616 Edge Hill Road, Ottawa 


Hills, Toledo, Ohio. Mr. Hein! is President of 


Heinl’s Greenhouse, Toledo, and also President 
of the Plant of the Month Club. 


from the most modest to 
the most elaborate home 


For any roofing need 
“Century” Shingles 
are the outstanding choice. Because they are made 


from asbestos fiber and portland cement, they 


won't burn, rot, or corrode. They are long-lived, 
dependable and never need protective paint. 

A house roofed with “Century” Shingles all but 
speaks for itself. Buyers can’t help but be im- 
pressed by the beauty, durability, economy, and 
freedom from maintenance that such a roof 


provides. 


Ask your K&M distributor to show you the com- 
plete “Century” line of both roofing and siding 
the various styles, the many attractive 
colors. Or write direct to us for information. 


shingles 


KEASBEY & MATTISON company - Amster + PENNSYLVANIA 


America's first maker of asbestos-cement shingles 
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FHA amendments in doubt 
as probes slow Housing Bill 


A® the muggy summer weather of 
July drew to an end, Congress was 
slowly getting ready to pass on the 
Sill, 
recently discussed 
FHA. But at this 


writing the bill has not been passed 


Administration’s Housing which 
includes all the 


amendments to 


yet although its public housing provi 
sions have been definitely, and, it ap 
pears, finally, beaten 

Public housing might seem to have 
no relationship to FHA Title I regu 
lations, but in Congressional log-rolling 
they apparently do. On July 20th, 
C. N. Nichols, Managing Director of 
NERSICA, 
had sent to Congressional leaders in 
which he that for the sake of 
handful of housing 
starts” the protective amendments to 
FHA Title I had “traded off”. 
Just what will happen now that public 
housing has been crossed off the Bill 


released a telegram he 
said 
“a mere public 


been 


remains to be seen. It is possible that 
the lost FHA amendments will be re 
stored to the Housing Bill, but Con 
gress, in its hurry to get some legisla 
tion out may simply pass the weakened 
version, without further changes. 


Mr. Nichols that “after 
weeks of investigation and study which 


charged 


has by innuendo blackened the reputa 
tion of all contractors engaged in the 
maintenance and improvement busi 
ness, regardless of their known respon 
sibility and reliability, the Conferees’ 
Title I is 


cerned, will have absolutely no retard- 


agreement, as far as con 
ing influence on the operations of a 
small minority of unscrupulous con 


tractors who in the beginning 


resp msible for the 


were 
actually present 


Title I investigations.” 
Nichols Protests 


In his telegram Mr. Nichols asked 
“What became of the restraining psy- 
chologically sound section 2 (iii) and 
the sixteenth (iv) of 
approved by the 
Senate ?”’ These, he claimed, were “the 
best of all amendments of the Title I 
sections of the 1954 Housing Act. 
They had a much more 
salutary effect if enacted into law than 
if presented by the Commissioner later 
on. These amendments have been tried 
and tested since December, 1953, and 


subdivisions of 
the amendment 


would have 


proved a deterrent to any unscrupulous 
contractor operations.” 

Mr. Nichols also inquired in behalf 
of the the United 
States “why they have been deprived 
of the opportunity to set up additional 
refinements to their new homes until 
they have been occupied for at least 


home owners of 


six months? If there were any abuses 
of this privilege, ] 
worthwhile amendments traded off 
would correct them. Neither political 
party should be very proud of the 
with the skullduggery 
which started this whole revision. 


assure you the 


compromise 


Nichols stated that the amendments 
which would be allowed to pass would 
result in very little actual tightening 
of FHA Title I regulations—but would 
give the Commissioner more authority 
to make rules regulations. He 
predicted that the following changes 
in Title I legislation would be approved 
by Congress : 


and 


1 Lenders will be compelled to 


assume up to a 10% loss on each loan 


2 Lenders will have to be from 


(Continued on Page 30) 











Jute membrane fabric 
passes rigorous tests 


NOR years contract rool By FRANK MILLER nd repairing old roofs as_ well 
builders have irched for ; Chase Bag Company complete coverage of new roofs, the 
ay to apply an ib jute membrane fabric is an ideal m: 
membrane for all types of re ine reat rot ( tant ent terial to use on. vertical surface 
waterprooting job Ch; Jag vel ded t ime the ne re vater tanks, and subway work. a 
14 year ago, began ; ! ! ‘ the t t t treat nit isi] contorms the shape ot 
research and field testing program 1 natial a ae - urface being waterproofed It 
cle velop a satisfactory jute membrane onet ' — fontess f not ¢ x<pand or contract to any greater 
that would meet all of the require ‘ute membrane fahr The hond degree than waterproofing agents witl 
of the industry id] eae on , 2 vhich it is used. It prevents buckling, 


shrons a 2 n the fiber and ruptures, and assures perfect drainage 
lAS¢ ay , . I ‘ 


(iver the ensuing vears ( 


jute membrane fabric has met the Special widths from six inches to the 


full roll width of 36 inches are avail 
to which it has been put, and ha : 7 — 


cessfully passed the rigot of time tble for patch jobs, flashing or regular 
: root coverage 
and weather under actual roofing cot 5 


ditions It successfully passed soi n addition to 1 ul on patching The roof of the Chase PB; Com 


hurial tests conducted by the Central pany Dallas Branch Office was sur 
Research Laboratori Inc. of Briar Photo of the Month faced with jute fabric membrane ove: 


cliff Manor, New York and resisted rhe two photos shown on our cover this twelve years ago. It was in excellent 
month were taken exactly twelve years shape in early 1954, and for the first 
apart. The top photo is a retouched pic- 
other cotton membrane made and ture of the roof of the Dallas Branch Of- 1 this period has been recoated with 
tested under laboratory conditions fice of the Chase Bag Company, before a top dressing 
an application of their jute membrane 
Further tests were conducted by fabric, Impervitex. The chalk marks The Portland Branch Office of the 
which can dimly be made out in the pic- 
ture indicate the area to be patched be- : 
oratories of New York City, and more fore applying the membrane fabric. (see illustration), and this was laid 
recently the membrane was given the The bottom photo is an actual scene, Over a 15-pound felt base. The felt 
official seal of approval by the Amet twelve years later. Note the tree grow- base was applied because of severe 
Ml ing at the extreme right, not visible in oe 4 the dead « ’ Fol 
ican Society of Testing aterials the top photo. Now look at the photo at damage to le original roohng O 
the top of this page. This shows the roof lowing the machine laying, the roof 
as it looked immediately after the mater- 
strength jute fabric membrane satu ial was applied twelve years ago. Com- , It j 
- . | us < ¢ ‘TT < ‘ 
rated with an asphaltic compound. T: pare it with the photo shown on the bot- “SOM ary manner t is not unusua 
tom of the cover—twelve years later. 


Oo 
is 





rotting as well or better than an) 


the Deuber Industrial Research Lab Company had a machine applied job 


The material is a_ high tensile : : 
received a final top dressing in the 


resist bacterial action, it is further (Continued on Page 34) 











Five steps in the ap- 


plication of jute mem- 


brane fabric toa roof: 


1. Reof of the Portland Office of the 
Chase Bag Company after the 
gravel was spudded off and the roof 
was swept clean. This was before 
anything was done to the roof. 2. 
One layer of 15 pound paper felt 
has been applied and this was done 
before the jute membrane fabric 
was applied, because in some sec- 
tions the original undercoating of 
paper felt was in very bad condi- 
tion. 3. Shows membrane fabric 
being applied on top of a layer of 
15 pound felt. 4. Membrane fabric 
is in place waiting for the final top 
dressing to be applied. 5. Final coat 
of asphalt is applied. Wavy effects 
which shows in this photograph 
later disappeared as the top dress- 
ing adhered to the bonding coat 
making it one complete unit. Job 
completed July, 1954. 
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The “psychological moment” in every By J ¢ 

sale is at the moment when the customer y ACK BEDFORD : Years before anyone ever dreamed 

is ready to buy. When is it? . ) of the “psychological moment” for 
a new Too ut on Hs nous S 

I a use. He i closing a sale, goods and services were 


HY . . ‘ r?>\ ready to buy This willing s to b 7 
\ 7 do people buy roofing ? What us willingness to buy being sold every day. These old-time 
iS 


the magic wor : ' may continue for a day, a week 
g rd that can be a 1 week, a salesmen were closing 


sales withor 
used to influence people to buy? | month, or perhay a yeat It is a se 


any thought of the “psychological 


there a “psychological moment” in the psychological moment” until the ct 
¢ PICs non int | 1S > ? . ; 
moment” and they were doing a mighty 


sale? When should the sale be closed tomer 1s sold a roofing job. or is sold fine jol f it. t 
{ ' I * 10D of it, too. 


lo can a rooting sale be « losed quicl 1 | 

‘ ‘ l ‘ ‘ sometl v iS t orbs ] 7 
I Ww 4 | ] ling ¢ e that ab rl I ready (One ot the reasons these salesmen 
ly and surely { cash , 


5 ce (Continued o ‘age 2 
Of all the problems facing new and Se oe 


experienced roofing, siding and insula 


tion salesmen closing seems to be the GM Fire Loss Spurs Development 


most prominent \lmost all salesmen 

suffer from a fear of closing. This i Of Fire-Resistant Va or ; 

only natural because unless the sale 1 P Barrier 

closed there just isn’t any sale ANY months befor ener: the development of a fire-resistant 
é *-resista 


7 Moto oO t ral . i : . 
For a long time the thought ha Motor automatic tra asbestos-plastic vapor barrier for built 


“¢ ‘re is ** ys Oo ant 1voO Michigat ‘ : 
been advanced that there is a “psych in it Livonia lichiga up root construction. And when a re- 


. on oO = y scl tro db " ] ’ . 
logical moment” for closing a_ sal royed by fire, researcl port by the National Fire Protective 
This has been debated pro and cot technicians of the Philiy iT \ssociation revealed that, among the 
and the general opinion seems to be facturing Compa were 
mtinued on Page 28) 

that there is no such thing as a “‘ps) 
chological moment in the sale 

But, there is! 

That moment is when the custome 
1s read\ lo buy 


However, roofing and siding sale ; ty abss. 
men cannot always determine when > : 
this moment arrives. Unless it can be ' il t ib TTL 
definitely established when the cus 
tomer is ready to buy there is little . . ’ Lt J | 
need of knowing about the “psycho a 
logical moment.” 

Another reason this “psychological 
moment” theory has been discredited 
is that it is not always a moment. A 


customer may make a decision to hav 





The photos at right show the differences 
between a conventional type roof, and 
one fitted with the new type vapor bar- 
riers under test. Top left: Conventional- 
type roof. Note dripping of burning as- 
phalt and burning of gases on underside 
of deck. Top right: With vapor barrier 
there is complete absence of any drip- 
ping material and only slight burning of 
gases. Bottom left: Cut away after test 
shows vapor barrier completely burned 
away on conventional roof. Bottom right: 
With new vapor barrier applied, the ma- 
terial remains essentially intact. Some 
felt has burned away but the deck is still 
protected by asbestos-plastic coating. 





Roofer’s analytic records win 
him many low bid contracts 


HERE’S no rule of thumb or black 

magic involved in coming up with 
a low-figure, fair-profit bid on roofing 
and siding contracts. But there are 
plenty of “do’s” to remember, and a 
myriad of pitfalls for installers who 
by choice or necessity whistle in the 
dark when they sit down with a list 


of spec ifications 


And the only way to keep out of 
the guesswork “quicksand” is to em 
ploy office and accounting methods 
which let you see, accurately and at a 
glance, how much a job will cost you 
in materials, labor, etc., based on past 


performance and experience. 


By recognizing these axioms, owner 
manager Leon Stucki of Leon Stucki 
Building Specialties Co., Logan, Utah, 
has seen his roofing and siding con 
tract volume double during the first 
six months of 1954, and expects to 
hit the $200,000 figure twice last 


year’s gross before the year’s end. 


“If there were such a thing as a set 
of hard and fast rules for winning bid 
jobs and making a fair margin on 
them we'd all be on Easy Street,” 
Stucki muses. “But there’s no such 
animal, and little likelihood that any 
one ever will produce anything lik 
it. So in the meantime we rely on a 
combination of factors that have 


worked for us.” 


Most of the salient points involved 
in the Stucki method of bidding on 

and getting such jobs as the 
$50,000 government warehouse roofing 
and siding contract won recently, can 
be embodied in one terse sentence 
Keep accurate records on every job, 
determine the profit or loss, and then 


most important find out “why 


Right: Following recent remodeling, the 
company’s new store front presented a 
modern, attractive facade. 


“Our profit-loss experience on small 


er jobs and the competent analysis of 


basis for successful bidding 
jobs recently,” 


On two special offices 


Above: Leon Stucki, left, checks bid 
specifications with David Sakai, office 
manager. Value of complete office records 
as an aid in preparing bids is stressed by 
the firm. Left: Some of his convenient 
record forms. 


the company keeps itemized accounts 
ot every job completed from the 
largest contract down to the smallest 
repair call. First of these is the “Fore 
man’s Work Sheet,” which is, as the 
title implies, a job superintendent's 
description of work done, material 
actually used, and labor costs 

\fter this form has been submitted, 
David Sakai, office manager for the 
firm, complies the second — and cru 
cial record, “Office Job Record.” 
This sheet lists date of order, date of 
completion, description of job, bid, 
materials distribution and costs, sales 
tax, labor and labor margin, sub-let 
work, general expenses, total cost, and 
net profit or loss. 

All of which amounts to a beautiful 
job of office accounting, and not much 
else UNLESS the vital story each 
form tells is interpreted accurately and 
applied to future work. 

Suppose, for example, that bids are 
called for a job requiring asbestos 


(Continued on Page 25) 
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Seafoam green asbestos shingles 


Now, you can offer your prospects you side with this beautiful green isa 
fresh, authentic colors inspired by powerful billboard” for you because 
smart Bermuda homes Seafoam Gold Bond's exclusive “Surfaseal’ 
Green” shown above and “Holiday Finish keeps colors fresh years and 
Blue” on Opposite page The new years /onve? The 


coveted Good 
Gold Bond Chroma-Tex creation 


Housekeeping Guaranty Seal backs 
evcry Gold Bond As P << 

GOO a 
a beauty and distinction that just bestos Shingle. Send al by 


“Seatoam Green gives your jobs 


\’ m, 
can't be matched. And every house for actual samples now Ret sovcannte SF 


NATIONAL GYPSUM COMPANY 


BUFFALO 2, NEW YORK 
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Holiday blue asbestos shingles 


Here's another brand new Chroma- _ national advertising campaign in 


Tex “job-clincher’— stunning ““Hol- magazines like Better Homes and 


iday Blue.” This color is designed to | Gardens and Good Housekeeping. 
help you close more sales...show it Gold Bond gives you the best-selling 
on every call. You'll be pleasantly colors and the best-selling promo- 
surprised to find how many pros- tion. Line up with Gold Bond now. 
pects have been pre-sold by Gold Write National Gypsum Company, 
Bond's powerful “Bermuda Beauty” Dept. AR-84, Buffalo 2, N. Y. 


Build better with 
Gold Bond - « CHROMA-TEX SHINGLES 


ISS 





55% 


ONE OFFICE WORKER 


25% 


TWO OFFICE WORKERS 


THREE 


12.5% | 


OFFICE WORKERS 


AMERICAN ROOFER 


Left: Graph illustrates number of office 
workers employed by dealers answering 
the survey. 33 percent employ at least 
one office worker; 25 percent employ at 
least 2 office workers; 12.5 percent em- 
ploy at least 3 office workers. 


How better office management 


can increase the ratio of profits 


ETTER 


roofing and siding contractors can 


office management for 


mean the difference between profit and 


loss on many operations it was indi 


cated on the basis of a survey of 
Arthur H. 
The 


Assoc lation 


con 


tractors made by (ager, 
Technical Nationa 
Office Mr 


Gager presented the result of a survey 


Director, 
Management 


conducted among 100 members of the 
National Established 
& Insulating Contractors 
at the Office 
the National 
March 


, 
Roofing, 


Siding 
Association 
Forum of 


held = in 


Management 


Convention 


Few Office Employees 


According to the conclusions of the 
survey, the average member company 
participating has 2.6 office employees 
Companies ranged in the survey fron 


Phe 


com 


zero to twenty-seven employees 
study that 1/3 of the 
panies employ at least 1 office worker 


revealed 


and ™ at least 


this,” Mr 
that small 


least 2 
ot 


14 employ at 
a "ee 2 


said, “‘it 


result 


(aaget 


is obvious othces 
mean few people for many jobs. ‘Jack 
of all trades, 
apply 

‘A small 


see no chance for 


and master of none’ may 


office means employees 


can advancement,” 


Mr 


ary, 


Gager continued, “so hiring, sal 
morale, and turnover problems 
Mr. Gaget 
pointed out that many small businesses 


are all out of proportion.” 


could not have people 


to work out office | 
ou re and W 


do 


asons, 
portant, some 


need ior suc h 


Outside Services 


(ong bac k to the 
M1 


interesting co! 


survey, 
ther 
ubie ct 


(rage! 
of outside 
by companies, 41% 
don't do their 


own 


employ telephone ins 


stly for after | 


iker said was 


1 


| 
ot these compani 
ervice fot 
vork is farmed out 


out sic 


1) S¢ 


typing 
the 

f the st 
office has 
iverage ot two per 
adding 
of 1.4 per 


machines incl 


omces use 
iverage 
other 
ing 
calculating machines 
machines, 14% | 
LO% 


ing 


ing machines, 


outlined 


ours 


large mailings 


ubject Oo! 
i typewriter, 


machines 


duplicating machines, 28% 


staff 
rroblems, for obvi 

hat 
not 


on their 


was more im 


recognize the 


services 


conclusions of the 
fur 
the 


some 
| On 


ClUuSIOTIS 


services utilized 


of the companies 


IAC 


wccounting 24% 


werTing service 


which the 


( 
< 


11S¢ 
i 


dea; 13 


outside mail 


duplicating 


and % 


by 1O% 
seTVICeS 
office machines, 
showed that 
with 


91% of 


irvey 
an 
ofhiec the 
with an 
of 


utiliz 


office U 
uded: 49% 


2 ¢ 


sage 
: having 
16% with dictat 
lave chec k protect 


use postal meters, 


ind a very small 1% use mail opening 


mac hine S 


Continuing with 


igs, Mr 


(,agert 


find- 
disc ussed 


his survey 


then 


individual letter writing. He said 
that the companies answering have an 
average of 33 letters per week, or 6 
to 7 per day. The range within the 
answers from 3 to 300 a week. 
He said that approximately 1400 mail- 
ing pieces per month was the average 


was 


for that phase, with a range there from 
0 to 25,000. 

n customer relations, the survey 
shows that the average office has three 
The range 
on appointments was from 0 to 35, and 


people walk in each day. 


the range on walk-ins was from 0 to 
100. Speaking on the value of a pre- 
Mr. Gager said, “It’s 
a safe bet that an investment here will 


sentable office, 


” 


pay off in sales and in other ways... . 


Pre-Printed Forms 


The use of pre-printed forms was 
also covered in the questionnaire and 
answers showed that the average office 
used at least 10, with a range from 0 
(which the speaker questioned) to 50. 
He then said that forms are time-savers 
when used regularly, but mean that the 
office then has some degree of com- 
Office costs 
of total sales 
question of 
takes away 
(contractor’s) time for 
selling 42% answered yes, and 58% 


plexity in its operation. 
showed an average of 5% 
and to the 
whether office operation 
the 


in answer 


dealer’s 


answered no. 





for August, 1954 





Graph at right shows that 41 per- 
cent of dealers surveyed have an 
outside accounting service for their 
business; 24 percent have a tele- 
phone answering service after 
hours; 13 percent use a mail service 
for large mailings; 10 percent have 
duplicating work done outside; and 
5 percent have an outside typing 
service. 





MAIL SERVICE FOR LARGE MAILINGS 





OUTSIDE TYPING SERVICE 





| 
i 
DUPLICATING WORK 10% 


























Based on the survey of roofing and siding contractors he made, and the knowledge and experience of 
the National Office Management Association, Arthur H. Gager, its Technical Director, made a series 
of significant recommendations. Contractors who put these recommendations in effect will find that they 
are making considerable savings in expenditures for office equipment and in the efficiency of office employees. 
They are presented here through the courtesy of NERSICA. 


FOLLOW THESE TIPS FOR A WELL-RUN OFFICE 


Handle correspondence promptly. 
a) an inquiry is hottest when first written. 
Be friendly. 
a) write in a conversational tone. 
b) don’t use business English. 
c) be positive — not negative. 
d) write from other person’s viewpoint 
Use form letters —it saves time. 
Use a dictating machine if you need it. 
Send out clean letters—they make a better 
impression. 
Use a good looking letterhead. It builds good 
will — but at the same time, don’t get one that’s 
too fancy. The use of an association insignia - 
if you have one—is advisable. It builds confidence. 
short-cuts in letter-writing: 
Use back of incoming letters for your file copy. 
a) this method saves paper, stapling and time. 
Use window envelopes 
a) they are cheaper 
b) they save a second typing of address. 
c) they prevent errors in mailing —no wrong 
letter in the wrong envelope. 
3. Use the simplified letter form of NOMA. 
a) all lines start at the left margin. 


b) it eliminates salutations and complimentary 
close. We haven’t been able to find anyone 
who feels badly about it and it saves 11% 
of your typing time. 

Proofread originally typed form letters. 

helps: 

Use mechanical devices. 

a) mailing machines 

b) folding machines. 

c) utilize the advertising method in postal meters. 

Large mailings. 

a) check first with the post office on postal 
regulations, to avoid rejects. 

b) find out what items can go by different classes 
of mail. 

c) use the post office for door to door distribution. 

d) chain feed envelopes on large mailings. 

Filing : 
1. Don’t file unnecessary items 

a) 75% of correspondence is of no value after 
30 days. 

1. try a 30 day file system — for the first 30 
days use 1 drawer, for the second 30 
another. 


(Continued on Next Page) 








marked ith cle tructiot 
Use of telephone and telegraph: 

l. The long distance phone i 
get an immediate reply 
you can not, and know 
a telegram imstead. It 
a) long distance minimum 

The caller almost 
lelephone tip 
a) don’t say “Hello s1N 
‘good morning” or “‘s 
b alway be cheerful and ple 
c) tt looking up mformatior 
informed about what you 
vait for the caller to | 
every 30 second 
have sufficient telephone 
of calls you receive. It 
a caller to yet a repeated 
f) don't bang the phone on 
g) return calls promptly 
h) use an egg timer on long 
will enable you to keep an 
1) use shoulder cradle It 
both hands for writing 
tion 
Forms: 

] The cost of filling im on the use 
greater than the cost of making them 
first place 
\llow space for things on fort 
be inserted 
a) allow enough space for u 
b) space your lines to conform 

spacing 
Standardize on line 
se clear on what you have to say 
a) use terms which the customer will understand 
Use forms to prevent rewriting 
6, Get as much data printed beforehand as possibl 
7. Use multiple copy form 
Reception of callers: 

1. Treat everyone coming in as an honored guest 

2, Have an attractive waiting place 

3. Don’t keep the caller waiting any longer than 
necessary. 

+. Have a private talking place availabl 

Records: 

1. Create only records that are really needed 
Don’t keep records after their usefulness is ended 
Consolidate on the same sheet where and when 
ever possible 
Make availability of records commensurate with 
use 


HU per hour 


ounts receivable as entered. Use 


instead and transfer items when 


50¢ 
dollar for items over 50¢ 
adjustment account is used t 
of the difference 
Hiring personnel: 
Personnel should be versatile, since they will 
have to handle many different jobs. 
2. They 


hey must not be looking for advancement 
They must | 


must be able to get along with other people 


good-natured, intelligent and well 
poken since they will deal with customers 
Where can you get this type of help? 
creen carefully. Take enough time in hiring 
don't promise anything you can’t deliver 
pay as well as you can, because you are 
expecting a lot from your employees. Adopt 
i fair salary scale and play no favorites within 
the company 
make the office a pleasant place to work in 
Keep it clean, neat, well-lighted. Obtain the 
best furniture and equipment possible. Make 
ure heating and ventilation is good. Keep 
the rest rooms clean 
promote pride in company 
standardize office procedures and train per 
sonnel to them 
Work simplification: 
Reduce time and effort to speed up completion 
of jobs 
Chere is always a better way to do a job 
Use the systematic approach 
do only necessary things 
eleminate unnecessary details 
combine steps 
rearrange sequence 
improve ways of doing necessary things 
in applying work simplification 
state the problem 
visualize the problem 
simplify problem by breaking it into its 
elements 
d) use Suggestions from those doing the work. 
Mr. Gager said that an office at best is only 60% 
productive, and that work-simplification should be used 
to increase productivity 
\ question and answer period followed Mr. Gager’s 
address. The panel of experts to whom the questions 
were directed included: Robert Thorson, Thor Roofing 
Co., Medford, Mass.; Vince Crudele, Advance Roofing 
Co., Newark, N. J.; John Marshall, Continental Home 
Improvement Co., Baltimore., Md.; Charles Ginder, 
Assistant Technical Director, NOMA; Fred Hayes, 
Modern Roofing and Siding Co., Columbus, Ohio. The 
moderator was Paul Daniluk of Danco, Denver, 
Colorado. The forum was opened with an address by 
NERSICA President, L. A. Randall. 





Earl Littman, Jones & Brown, 

Wins Industrial Ad Award 
The Nati nal Indust i \ I 

ciation inno 

ferenc 

runner p> 
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EARL LITTMAN 


Director of 
Pitts 


la cet 


Award 
Advertising of | Brown, In 
burgh, Pa. M1 
ticate and a check to 

This 
Award 


implementation and the sales sults of an 


went to Littman 


ittman was awarde 
S500 
xhibits 


sts of objectives 


highly coveted I 


was judged on t 


individual exhibit at an 

offered 

$2,000 
The J 


on ell 


four prize-wi 


nes & Brown 


recent exhibit 


lished Roohng & Siding 
ractors Association cx 
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York City 


C. Dudley Armstrong, 
Grandson of Founder, 
Armstrong Cork Co. 


( Dudley \rn 1 


Director and 


re i 


former Vice President ar Secretary of the 
| died in June at 
Kohlha 


had been 


Armstrong ( 
the home of his son-in-law, Dr. J. J 
in Haverford ; trong 
1888, Mr 
Thoma 
Morton Armstrong uunder an 
P Corl 
\rmstrong, who 
father ; President of the 


1929 


\rmstrong / grandson of 


resident Company, 
succeeded ni 


Company from 1908 to 
C. Dudley Armstrong 
Vice President in Charge of 


()perations of the 


retired as Secretary 


and Foreigt 
Compal last September 
Board of 


} had been a m 


but remained on the 


which ember since 1917 
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Directors, of 


Allied Chemical Buys Two 
Roofing Plants For Barrett 


lwo roofing companies were purchased by 


the Allied 


last month, to be 


Chemical and Dye Corporation 

Barrett 
Williams 
Arkansas, 


San An 


was not dis 


operated by the 
Division. The companies are the 


Little Rock, 


Company, 


Roofing 
and the 
tono, 


Company, 
\rtex 


lexas 


Roofing 
rhe 
closed but new spapers 
about $2,500,000 

Che plants 
sidings, 
felts. The 
founded u 


paid 


reported it to be 


asphalt 
and dry 


shingles, 
saturated 
Roofing Company 


\rtex was 


manufacture 


roll roofing, and 
Williams 


1920, and 


yeal 


Was 
established 
two 


about ago 


+ n 


Aeroil Appoints Brown-Bevis 
South Calif. Distributors 
Recently appointed as an exclusive stocking 
distributor of Aeroil 
Industrial 


Products Co., the 


Brown-Bevis Kquipment Co. will 


Above: View of the 
headquarters in Los 
will act as exclusive 
in the region. 


new Brown-Bevis 
Angeles. The firm 
Aeroil distributors 


cover the southern portion of California, 


bounded on the north by the countis oft 
Bernardino 


ita Fe Ave 


Kern an al 
from its headquarters at 4441 Sar 
Angeles 


San Luis Obispo 


Los 
According to a ouncement by 
Halperin, 


Brown-Bevis has 


recent int 
\eroil 


been an 


Joseph General Manager, 


aggressive jobber 


of the company’s products for a good many 


years, and as exclusive distributor will be 


in a position to give and efficient 


service to all customers and prospects in the 
territory 


prompt 


Busch, Solberg Named To 
Western Posts by U. S. Gypsum 
lwo Western 
Region of United States Gypsum Company 
have been announced by Ralph Peters, Dealer 
Manager of the Western Region 
Edward | District Man 
ager of the Northern Califormia District, has 
Sales Manager of the 
Division, replacing G. \ 
Merchandise 
and Howard B 
Solberg, formerly Line Salesman for U. S 
Gypsum in Portland, Oregon, has 
named to fill Busch’s former post, 
Busch, 37, began with U. S. Gypsum in 
1948 as a Line Salesman in the Los Angeles 
office. He then Assistant Sales 
Manager of the Plastering Materials Depart- 
ment, and in 1951 became District Manager 
of the Northern California District, his most 
position. Married and the father of 
two children, Busch served as a Major in 
the U. S. Army 
Solberg joined U. S 
the Minneapolis office, where he remained 
until 1947, was transferred to the 
Portland office, where he was most recently 


new appointments in the 


Sales 
Busch, formerly 
been named Division 
Southern 
Lane, who was recently named 
Dealer Sales; 


Pacific 
Manager of 


been 


was made 


recent 


Gypsum in 1939 in 
when he 
Salesman 


a Line 


* 


F. W. Murray App’ted District 
Sales Mgr. by Quaker State 


The appointment of Frank W 
New England District Sales 
Quaker State Metals Company, 
Pa., has been announced by A. H 
Vice President Sales 
Murray will be in 
Quaker State 
rain-carrying 


Murray as 
Manager for 
Lancaster, 
Charlton, 
Manager Mr 
charge of all 


and 
sales of 
aluminum roofing, siding and 
equipment in the 
ing the state of Connecticut 

Quaker State Metals, 
in the Kast 
distribution with a 
products in the next 

Mr. Murray has represented major alumi 
num firms in New England for several year 


area, except 


a leading aluminun 
fabricator plans to go to national 
line of patented 


quartet 


new 


in the capacity of branch and sales managet 


H. L. Fisher Appointed M.W. 
Dist. Sales Mgr. for Lyf-Alum 

\ppointment of Harry | Mid 
west District Sales Manager was announced 
recently by M. W. Rauen, Vice 
President of Lyf-Alum, Inc., manufacturers 
of aluminum clapboard siding at 


Fisher as 
Executive 


Oconomo 
woc, W Isconsin 

Mr. Fisher formerly represented Lyf 
\lum in Eastern markets and was transferred 
to Chicago recently 
Products Sales 


Previously he was Tile 


Manager for and 
Fisher is known in the 
building products field as a result of more 
than 20 years this 


Jones 
Brown, In well 


experience in industry 
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WHAT'S NEW? 


Equipment—Booklets—Proctice—Materials 


Portable Electric Melting Pot wt rolls | : ing tape. The tape permanently seals alum- 

’ nroll ib dine composition inum sheets together without the aid of 

r and easier, nails or other fastening devices. It also 

quickly cut takes the place of adhesives or caulking com- 

require | ailing pounds usually used to seal the cracks be- 
use ol } ngtl the roll vhich tween the sheets 


\ new portable electric melting pot tor 
melting asphalts, tars, pitches, resins, mast 
and other viscous materials has been 1 
troduced by Glas-Col Apparatus Compa 
Inc . eacl oO | of most buildings, \vailable in rolls from one inch to 50 

The unit is both light and small (12” x 14 ; , : 

15 lb.). Its portability makes it especia 
suitable for repair jobs where only small 


also the pos inches wide, the tape is sandwiched between 
[his also the sheets of aluminum to be joined. Heat 
ount of is applied with a heating iron, (available 
cking is through local dealers). In seconds the seam 


ot requir e-s] ng of rafters i s permanently sealed against all weather 
é ul conditions, wind, rain, sleet and snow end- 
ing forever costly and time-consuming farm 
“ building repairs 
7 Ss 


= : . Metlok resists temperatures ranging from 

os 40° to +250°F. and has a tensile strength 
of 1350 pounds per square inch. Mildew 
and rot to not affect Metlok and it has suc- 
cessfully weathered the Salt Spray and Sul- 
phur tests. It has been tested by the Amer 
ican Testing Laboratories 


amounts of material 
melter, which easily 
any passenger cat enmmins 
handling large hve “Ay il - 
duction type melter 

It has a working capacity of 3 , pra ' ‘ : Metlok can be used to advantage wherever 
and operates from at 115 volt, 60 « : cr iluminum sheets are joined. It is equally 
outlet (1250 watts) Heating chamber u rents. Bi, o 1 a , ffective indoors and outdoors. Roofs, sides 
sulation is of 144” thick Fibergla efi si — . rust-proo of buildings, aluminum gutters and leade rs, 
ency is more than 80% Heating element at- prox . sh air-conditioning ducts are just a few of the 


’ e ¢ I ong ‘ I | j j 
are of Nichrome wire, and the unit's housing eee hundred 


of possible applications 


is of 20 gauge alummum 
ICE ses incluc lting asphalt f . . 
[ypical uses include melting aspha Cartridge Caulking Gun 

roof jobs, tar for sealing seams in concret “ “tie 

and compounds for plumbing fitting ; - — = Calbar Paint and Varnish Company has 
. ‘ R announced a new boom to caulking the 

i Aluminum Bonding lightning quick “Drop In-Cartridge” Caulk- 
Corrugated Aluminum Self-Caulking Tape ing Gun, designed for use with Caulk-O 
Roll Roofing More off se of alumin 


Cross corrugated aluminum roll roofing m buildings is promised ; f intro 


ctive T 
and siding, an entirely new development in ction of Metlok bonding rm elf-caulk 
the metal building materials field, is now 
full production by Quaker State Metals ( 
Raymond Buckwalter, president, has a1 If further information is desired 
nounced about articles appearing in the Seal #8 Cartridges. It is ruggedly con- 
Available in various gauges, widths and pages of AMERICAN ROOFER & structed and built for durability, featuring 
the Siding Contractor send a card or a 
letter to the editorial department, 


attention. Mr. Fred Feder, 425 4th : 
building materials but also the following Ave.. N. Y. 16, N. Y. instant and requires no messy after-cleaning. 


according to Mr. Buckwaltet Caulk-O-Seal #8 Cartridges fit the gun 





lengths, the new roofing not only has all a new positive action rachet rod which 


recognized advantages of aluminum outsick insures ease of operation. It loads in an 














perfectly, and come complete with a plastic 


nozzle at no additional cost 


Calbar ‘Drop - In - Cartridge” Caulking @ 
Guns at listributed through hardware, 
lumber and building and roofing supply 
wholesaler Th are convenient for use 
by both homeowners and contractors 
; . * 


Silicones in Siding 

R. F. Turner, sales manager, Building 
Products Division, The Philip Carey Mfg 
Company, Cincinnati, Ohio, has made public 
the news that Carey was now using silicones 


in the manufacture of siding I 0) 0 > { G 
plastic al on oatings Che plastic 


coating is applied as a presealer against : : : S 
the element ! silicone coating consists ? > : 


Careystone siding, combines 
the durability of asbestos cement and the 
beauty of four pastel shades The new seal 


ng proc 1 a double one that consists of 


ot a hig polymer rf i! chemically bonded 
to the no lement, silicon It is 


applied as a final permanent seal against : we % * 
vater, weather and dirt < 
lurnet y hi when the double seal 


is bonded to Careysto it provides new 


homes with long lasting beauty, and helps * Now approved by the A.S.T.M. 
existing mn tak on i , young 
appearance for years to c For years you've been searching for an easy-to-apply, econom- 
ical membrane for all types of roofing and waterproofing jobs. 
CHASE IMPERVITEX meets and surpasses your requirements, 
Canal & Pond Liner It is specially designed to form a perfect bond between itself 
\fter working on the nation’s rooftops and the waterproofing materials. Impervitex is unexcelled for 
rhe Ruberoid Co. took a long vertical surfaces, water tanks and subway work...conforms to 
to get inspiration for its the shape of the surface being waterproofed. The material will 
and Pond Liner not expand or contract to any greater degree than the water- 
proofing agent with which it is used...prevents buckling, rup- 
tures and assures perfect roof drainage. 


The easy, economical way to insure lasting roofs 
The strongest, most flexible membrane available 
Not affected by ordinary construction shifts 


Open mesh construction allows membrane 
and coating to become one unit 


Resists heat and cold 


Rot-proofed by a special formula 


rhe material, designed to prevent trouble | 
some seepage and to curb 


man-made canals and ponds 


® Assures a smooth roof surface 
water waste in 


was developed For camples and current prices, write Department 13-H 
in consultation with government agencies 
it is intended for the farmer or rancher 
planning irrigation or drainage ditches, stock 
or fire protection ponds. Homeowners can 
" 


save money and hours of time by using it 


on backyard wading pools or lily ponds 


The prefabricated Canal and Pond Liner General Sales Offices: 309 W. Jackson Bivd., Chicago 6, Ill. 
(Continued on Page 28) 30 BRANCHES AND SALES OFFICES STRATEGICALLY LOCATED 











Aluminum Mop Handles 


Improved for 
Cooler handling 
Longer lasting 





Q==——- ery 
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_ 
Light weight. Outlasts wood many 
times. Unbreakable, economical. Will 
not burn. 

and now 

PLUGGED to keep ‘hot’ from running 
up inside. 

THRU-BOLTED to keep mop head 
securely on. 


A HOLE IN THE CAP allowing heat 
that might arise to escape. 


Offered in 6’, 7’, and 8 lengths. 


FOR FASTER, CLEANER 
SCORE-CUTTING 


"FITRITE 

U-104 E~™ 
CARBIDE TIPPED ‘ 
‘Ns rr “a 


This amazing blade hos a tough, \ 
durable tip made for score-cutting \ 
asbestos and mineral surface mate- ' 
rials 








Made especially for Utility Knife 
Con be used with other holders 





“FITRITE” 3-WAY CLAMP 


Throat 35%" deep Jaws 344" x &%" 


A necessary tool for every sheet metal man 
Use it for on-the-job 
Straightening and seaming 


Price $3.55 


ADJUSTABLE PIPE SNOW GUARDS 


“Fitrite”’ 


bending, forming 





“Protector” 
© V4 
<? 


3 Pipes 44" 1.P.S 
Bronze and Gal 
vanized for all 
types of steep 2 Pipes 4%" LP.S 
roofs—slote, tile, Bronze ond Galvan 
flat or corrugated ized, installed on 
metal and com old roofs without 


position removing slate 


Write Dept. “R’ for catalogues 
and prices. To protect Trade, 
please use your printed stationery. 


+ 


> 
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Contractors Honored Guests At 
Sales Execs.’ Building Meeting 


Among the luncheon guests at the 
«pecial meeting of the New York Sales 
Executives Club was a table of NERSICA 
members seating, left to right in photo: 
Eugene Packer, New York; Albert Kinon, 
Brooklyn, N. Y.; L. A. Kahn, Richmond 
Hill, New York; Robert Harder, Lyn- 
brook, New York; M. R. Furman, Execu- 


tt va 


ot the 


ub held 


Don C. Lingenfelter, president of Home 
Modernizers, Inc., Roselle Park, N. J., 
and treasurer of NERSICA (right), 
chats with William Zeckendorf, Board 
Chairman and President of Webb & 
Knapp, “America’s Number One Real- 
tor,” (center) and Will A. Foster, 
president of the Sales Executives Club of 
New York at the “Building Industry 
Day” luncheon of the Club at Hotel 
Roosevelt here. 


vice 


tive Assistant of NERSICA; P. H. John- 
son, Teaneck, New Jersey; Paul Blatt, 
Orange, New Jersey; G. M. Olson, New 
York; J. M. Hoare, Sales Promotion Man- 
ager, The Ruberoid Company; John W. 
Milford, New York, NERSICA Public 
Relations Counsel. 


te MOSC 
13th 


having 


Ballroom of the 
New 


Was 


in the Grand 
velt Hotel, 
NERSICA 
past 


York on July 
honored by 
Don 
lected as an honored guest to sit at the 
head table the 
nance, repair building 


Lingenfelter was 


president Lingentelter se 


representing mainte 
and 
Mr 
the 
guests in attendance by toastmastet 
\\ \ Vice the 


Club, who presided in the absence of 


improve 
ment industry 


introduced to nearly thousand 


Foster, President of 
the President, Joseph L. Wood, assis 
tant treasurer of Johns-Manville Corp 


Zeckendorf Speaks 


Featured speaker was William Zeck 
endorf, Board Chairman and President 
of Webb & Knapp, and recognized as 
‘America’s No. | 
remarks, Mr 
bright 


Realtor’. In his 


Zeckendort 
tor 


painted a 
our not 


but for 


picture economy 
the 


the long term pull as 


only in immediate future 


well 








GETS THE AIR 


—for indoors or out 
for full information 








—) CONDENSATION ¢+—— 


WHEN YOU INSTALL 


MIDGET LOUVERS 


For efficient ventilation of sidewalls, just drill a hole and 
press a Midget Louver into place. It’s as efficient as it is 
easy! All-aluminum with built-in insect screen. 2 styles 
5 sizes—1” to 4” diameter. Write 


The MIDGET LOUVER Co. 


6-8 WALL STREET * NORWALK, CONN. 











NERSICA Legalizes 
Name In Initial Form 


Form: inge of name of the 
1 Roofing, Siding 

rs Association, 

LSICA, In 

N Nichols, 


‘Our tormet . Mr. Nichols 
explained, “was su a ‘mouthful’ that 
for a number of vea our association 
had been generally known by the ab 
breviated name composed of its initial 
letters lo legalize that name, and to 
obviate further incidental confusion on 
the part of po tal, communications and 
other people, we have formalized the 
popular designatior \s a matter of 
fact, most of our members in recent 
years have so expanded their product 
and service categoriu that the old 
name no longer was accurately defini 


tive 


Che association is the national rep 
resentative of more than eight hundred 
ethical contractors in the maintenance, 


repair and 


home improvement held, 
an industry with an annual business 
volume estimated at more than $6 
billion. Since its formation in 1934, 
it has cooperated with better business 
bureaus and law enforcement author 
ities to raise the level of trade practices 
and drive out unscrupulous operator 
such as “bait” advertisers, who advert 
tise one price, then attempt to close 
the sale on the basis of a higher figure 
tor “something better.” If the customer 
balks, he is invariably told that what 
he ordered ji old out or otherwiss 


non cle live rable 


\ recently projected public relations 
program will intensify the drive against 
these operators and carry on, in 
operation with building materials man 
ulacturers, a comprehensive campaign 
of public education in home care and 
improvement 





Roofer’s Low Bids 


(Continued fron 1ge 15) 


shingle roofing of a specific grade. Out 
comes every Foreman’s Work Sheet 
and Office Job Record involving the 
same type of installation, and close 
comparisons on every possible score 
materials, labor, general expense, etc. 
are made. A simple average—after 
taking into account changes in mate 
rials and labor rates—gives a good 


for a 
SECURE barrier against 
hydrostatic head 

call for 





WATERPROOFING PRODUCTS 


Here’s how the Karnak Membrane System is superior to ordinary methods 
of waterproofing, especially where there is danger of water seepage. 


‘Za Karnak long-fibre- the life of the structure. 
cotton cloth, which has Karnak Fabric is non-stick- 
been saturated with specially ing, unrolls easily to the very 
prepared asphalt, is layered, end... works faster with no 
on the job, with alternate | waste, It is packed in sturdy 
moppings of a highly refined corrugated cartons for pro- 
and very ductile asphalt. The : | tected shipping and storage. 
open mesh of the fabric al- Available through water- 
lows the coating to penetrate | ssh proofing contractors, or dis- 
and interlock the layers. This , tributors or write us for in- 
provides a firm mechanical — formation. Made by Lewis 
bond that resists abrasions, cracks, settling Asphalt Engineering Corp., 30 Church 
and maintains water resistance through St., New York 7,N.Y. © Lae Corp. 


OTHER KARNAK PRODUCTS 








AJAX Roofing Brackets 
MAN-size — Superefficient 
ALL STEEL — Unbreakable 





AJAX Building Bracket Co. 


1551 Bydal Mount Rd. 
Cleveland Heights 8. Ohic 











ROOFING YARN 


\ | TYPE 


Se 7-1¢-1 7raaces 


Gut Lengths 


Roofing MOPS 


ompiete wit! gies 


TOP QUALITY 


Reasonable 
Prices 


Immediate 
Shipment 


WRITE TO 


JOHNSON Propucts C0. 


MEMPHIS, TENN 


Manufacturers of Nationally 


JOHNSON Brooms & Mops 


Known 





Rely on the complete ROSS line 
for Roofing and Waterproofing 
Products. 


Asphalt Saturated Membrane Fabrics 
— for roofing and waterproofing. 


Thru-Wall Flashings — for all types of 
concealed flashings. 


Asphalt Specialties. 
Waterproofing Products. 


Immediate 
Delivery. 


Agents in 
Principal Cities 


See our catalog in Sweet's File 


ROSS FLASHING CO. 


Division of 
PATRICK ROSS CO 
P. 0. Box 98 
175 WEBSTER AVE., CAMBRIDGE 41, MASS. 
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ic bid figure for that 


é K perience prove! 


Che for: vork in 
more 


vi ide Variance 


ethicient operation 


general expens« 


iccounted © 


the one job tactors 


Result 


he ld € xpen cs 


here 1S obviou iprove 


ment program ad no 


other way 


The job-comparison method out 


lined, of course ippli mainly to 


bona-fide bid jobs with definite spe 
cifications, offered irrevocably to the 
low bidder who 
quirements. On _ the 


or “What - do - you 


what - is 


meets 


minimum re- 
individual home, 
recommend and 


type job, Mr 


an entirely different theory 


your 
Stucki has 


price” 


Quality First 
“We do not 


bidder’ 


even trv to be ‘low- 


on jobs where our suggestions 


as to type of materials are sought 


in tact, price becomes completely Sec 


ondary to quality We tell the pur 


chaser what is best for his particular 


job, from the standpoint of durability 


and usefulnes ind let him reach his 


own con lusions 


Once again, experience and accurate 


records becomes a factor, even when 


price is not an obiect And 


graphi 


proot ot the worth of their recom 


mendations to prospective roofing and 


iding buyers is collected in a rather 


novel wav by the cor pany They 


make an annual inspection of every 


installation the firm ha lon and 
enter to the co 


notes as dition of the 


records To 


advantages, the customer has 


building in permanent 


compare 
look at a iob | ilar to the 
contemplate ilter one, two, 


more yeal have el then 


1) ed 
‘} 


} 
ne 


Second Purpose 


Che annual inspection ser\ 
When 


work 


nother 
purpose, too need tor repairs 

noticed, the 
nal 1 card to the 


concerned, 


or maintenance 
Stucki Company 
property owner 
him of the 


tallation, 


informing 
exact condition oOo! his in 
and soliciting the This 


oT « harge 


work 
inspection is performed fre 
to property 


owners and, the company 
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Building Insulation, by Paul D. Close, BS. 
3rd Edition—Revised and Enlarged, contains 
372 pages, 181 illustrations, 65 tables, is fully 
indexed, durably and handsomely bound in 
washable cloth to give the usmost in service 
t is priced at $5.25 


In this new edition an effort has been made 
to cover the subject in such a manner that it 
will be useful and of practical value to the 
architect or engineer, to the manufacturer, to 
the dealer, and to the consumer who may be 
contemplating the construction of a new house 
or the remodeling of an old one. The book has 
been brought up to date in all details 


Sheet Metal Work, by William Nuebecker 
360 Pages, 430 illustrations, $4.00. A generously 
illustrated manual of practical self-instruction 
in pattern drafting and construction work. I 
includes chapters on tools, methods of obtain- 
ing patterns, workshop problems, problems for 
light gauge metal, coppersmith’'s problems, 
problems for heavy metal, skylights, roofing, 
cornice work and patterns for forced-air fit- 
tings 


Asphalt and Allied Substances, by Herbert 
Abraham, 1,515 Pages. $25.00 for New Edition 
A key to virtually all available knowledge 
on asphalts, tars and pitches. The volume has 
333 illustrations, 122 tables and charts, 12,000 
references and 9,000 patent citations. Included 
are sections on prepared roofing-asphalt shin 
gles, built-up roofing and waterproofing 


Skylight and Room Tables. by H. Collier Smith. 
134 Pages. $1.50. This is a time-saving refer- 
ence book, giving the true lengths of all bars 
for skylights and roof rafters of standard 
pitches. The author is a practical skylight man 


flow to Estimate for the Building Trades. by 

wnsend-Dalzell-McKinney. $5.75. 633 pages, 
318 illustrations, 44 tables. A complete and 
practical book on the estimating of mate 
thals and labor, plus the actual practices of the 
various trades in handling construction details. 
Por the estimator, contractor or builder who 
does not have bulging files of cost data, this 
book will prove to be indispensable 


Cash only—List the books you want. attach to 
check for the proper amount, and mail to . . 


BOOK DEPARTMENT 


AMERICAN ROOFER 


425 Fourth Ave.. New York 16. N. Y. 
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RASM CAOGA (Ga. Roofers) 
Meet, Eat And Enjoy Convention 


Georgia in the early part of 1950 and 
decided their industries should be rep- 
resented by a strong State organiza- 
tion’; he continued to recount the 
progress, “just a year ago our strength 
had risen to 76 Contractor Members 
and 63 national and regional manufac- 
turers and supply firms, and now today, 
we can boast of an 18% increase over 
1953, for our Roster stands at 91 Con- 
tractor Members and 73 Look Kindly 
supply firms, all” said Mr. Mock, “ded 
icated for the betterment of our indus- 
tries,” 


Above: at convention barbeque: First table facing camera: Jas. H. Welch, Vice 
President; Jas. M. Brown, Director from Rome, Ga.; Hugh Strickland, States- 
boro Sheet Metal Works, Statesboro, Ga.. First table back to camera: Second 
from left Aaron Newman, Director, Savannah, Ga. Musicians—Larry Shields 
Trio: Larry Shields, center musician with accordion. Larry was Director of en- 
tertainment. 


RASM CAOGA, the 


and dynamic roofing and sheet metal 


the term year, he told of the 


progress of the Association since or- 


very active great 

Above: left, Jas. H. 
Welch, elected Vice 
President, above, 


right, Leroy F. Still, 


contractors association in the State of 
Georgia recently held their Fifth and 


ganization at Macon, Georgia in March 
1950, stating “RASM CAOGA, the 


most successful Annual Convention in 
Savannah, Georgia 
President I. ( 
Convention with an address detailing 
activities of RASM CAOGA during 


Mock keynoted the 


abbreviated name of the Association is 
today a far cry from its humble begin- 
ning when a hearty little band of pion 
eering roofing and sheet metal contrac- 
tors met at the Dempsey Hotel, Macon, 


elected President, 
right, K. F. Dunlap, 
Jr., elected Treasurer 
of RASM CAOGA, 





NEW IMPROVED FELTMASTER FELTLAYER 


WILL COVER MORE SQUARES PER MAN-DAY 
EASIER TO LOAD FASTER OPERATION EASIER TO CLEAN 


No back-breaking positions to work in. Lower felt roller is ball- 


bearing equipped. Lays 14 from roof level but is hinged for loading 
felt to give operator 16” clearance from roof when threading felt. 
Locks in operating position when dropped. 


Asphalt turn-on accomplished by foot lever. Turned off by simply 
pulling sash cord, giving instant turn off with no excess asphalt at 
end of roll, keeping tires clean. Asphalt flow arranged for felt 
laying or flood coating. 


Easy loading of felt roll on felt holder bar makes it unnecessary to 
remove felt holder bar. 


"We have replaced six of our felt layers with the new Feltmaster. Our 
records indicate a 15% production increase.’’ — R. T. Avard, Pioneer 
Roof Co., Los Angeles, California. Entire mop holder bar may be removed 
without use of nuts or bolts. Fiberglas Mop 
may be adjusted within 4” to give proper 
distribution of asphalt on roof. NO MOP 
SAGGING. Mop control is operated by 


finger-tip lever. 


FOR SPECIFICATION SHEET AND COMPLETE DATA 
WRITE, WIRE OR TELEPHONE 


ROOFMASTER PRODUCTS CO. 


3538 FOWLER ST. LOS ANGELES, CALIF. Phone: ANgelus 15326 


Rigid steel handles are so arranged for 
easy removal for shipment from job to job. 
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What's New 
BIRD DAMAGE we 


ute ‘ump automatically delivers material a 

t 1 ret 0 that entire operation of \ ‘ al 

{ { is controlled at the point of applica 
The definition then goes on to state that 


. t fant a operations performed by the equipment i 

ECONOMICAL SAFE cl us t t clud spraying, “from fluids to heavy 
. . t mastics ;” extrusion, “putty, caulking, sealer 

pw luc cake icing transfer of materials 

‘from original container to any machine, or 

any floor,” and, packaging, in which the 

I , rig tem “delivers basic materials from 

Make this serv- , ‘ 4 we ; on ; ; . — containers a packaging machine: 

; a ills hopper automatically.” 

ice a part of your | re_alarmin, great are: e er ae 
regular contract. Bur-Co f the nation rrent drought a t” Hand! 
Bird Repellent does not harm ad Rg A se nag lag lpr ~~ 


‘ 


birds Use reguiar caulk- At. in mee Be, “08 Se “ge \ fresh approach to the problem of 


; . eliminating waste motion in the handling of 
ing gun. Write for , PP!) erts est ce that 27 hot stuff” comes with the announcement 
prices and cir- “ , : ; unlined by a West coast manufacturer that two new 
cular “neil oc + hot” handlers have been fabricated and 


; : are now available to roofers 
Spray Gun Catalogue This pair of time and labor savers wert 
ust published by the Alemit slice recently introduced by the manufacturer as 
rt-Vi oy iatemeaail ia ; The Cle-Wit Twins 


VV arrie 


yone it ( ' thirty-two pag They are mobile hot stuff tanks of 30 
POSITIVE HUMANE x oO \ ata materi: handlit gallon capacity, fully insulated for maximum 


heat retention, and mounted on 400:16 zero 


pressure tires for easy maneuverability on 


Designed to speed up and simplify the 


3329 Auburn Rockford, il. imp! hnitive elace t le catalog transfer of “hot” from Firewall to mop 


bucket and from Roof Pump to Felt Layer, 
the carriers are quickly loaded through wide 
on-splash Loading Ports. The Hi-Boy is 
adjusted to the proper height for taking 
on a load from the Roof Pump and _ then 
delivering “hot” direct to the Felt Layer 

he Lo-Boy, built lower, is just the right 
height for delivering “hot” direct to the 
mop bucket. Both carriers deliver “hot 
through 2 inch Draw-Off cocks and a 


CLASON len “ie _ apr: complish the transfer in a matter of seconds 
SNOW GUARDS 


Fire-Resistant Vapor Barrier 
For new Slate Roofs, Spanish Tile 


Roofs, Old Slate Roofs, Fiat Tile ’ wed from Page 14) 
Roofs, American Method Asbestos : 

Shingles and French Method Asbes- | is ROOFING SLAG 
tos Shingles and for Meta! Roofs sep. nts : : 


SS Se eee 1715 CAREY FELTEX 


CLASON SNOW GUARDS whites, ~ 


"15 CAREYSEAL 











Standard for Fifty Years N i SSS SSS TARRED FELT 


THE M. N. CARTIER | varon Weiter strernssrsorennnsssssnanssnsssnnssnsessessssseesssses ark aoe 
& Sons Company we 


275 Canal Street, Cartier Building y be 
Providence, R. |! ' a 
Write us for Roofers Wholesale Prices 

















brought to industry a new fire-resistant 








vapor barrier 





“ASBESTOS”"—The Magazine 
Keeps you up to date on happenings é vivel priot 
in the Asbestos Industry. re the National Fire Protective Associa 
Gives facts about Asbestos, techni- ’ ete ies 
cal developments. cent tests of t ( fire-re tant ; 
$2.00 per year in the U.S.A.; $3.00 eres = a lle Oe er" the Livonia disaster, asphalt used in 
in other countries. ' ' the vapor barrier melted and was 
“ASBESTOS” now comp ‘SI ' ‘ ‘ 
808 Western Saving Fund Ride ee tant ing? nt ; ned { forced through the joints in the steel 
Philadelphia 7. Pa theit we | hing : | dec] by the 


\ccording to the report made by 


a complete investigation of 








volatile gases. Melting, 








. es 1QCA 
IO! August 1954 


contributed to the spread of the flames, 


and helped create the dense, choking 


that hampered fire 


smoke 


clouds of 
fighting operations 
Tests Prove Out 


Chex 


at the Carey Re 


Tests of the new Fire vapor 


barrier, conducted 


search Laboratories and witnessed by 


architects, engineers, msurance com 
panies’ representatives and steel deck 
and automotive manufacturers indicate 
that the 


rier for 


new fire-resistant vapor bar 


root 


melting and 


built-up construction 


checks the flowing of as 
phalt through joints in the steel roof 
deck when exposed to intense fire from 


rhe 


the manufacture of the new vapor bar 


the underside materials used in 
under heat, 
skeletal that 


remains in place, and so blocks melted 


rier do not melt and flow 


but instead form a mat 
asphalt from the roof itself from flow 
joints \ conventional, 


Livonia-type vapor barrier, tested at 


ing through 


the same time, burned completely away, 


leaving only charred felt and bare 


metal 
Officials of the Mfg. 
Company pointed out that their new 


Philip Carey 


Fire-Chex asbestos plastic vapor bar 


rier total 


applied cost than the conventional as 


is only slightly higher in 
phalt-and-felt type vapor barriers, and 
considerably less costly than other types 
market It 
can be specified for use with any type 


of vapor barriers on the 
of built up root ove 
10, 15 and 20-yeat 


proval tor 


steel, including 
bonded roofs \p 
use over decks other than 
steel 1s expected by the Company 
The 


weighs 60 Ibs 


asbestos-plasti vapol barrier 


per square, 1s made in 


rolls 38 feet long and 36 inches wide 


5 Ways To Close 


Page 14) 

were so successful in closing these sales 
they didn’t worry 
They just closed! 
Probably the main reason why sales 
is the fact that no 
Generally 


ntinued from 


was because about 


the close. 


are not made today 


effort is made to close 


speaking, customers will not buy un 


less they are asked to buy. They have 
to be closed. 


Many 
will disagree with this statement that 


roofing and siding salesmen 


they are not closing the sale . . . not 


asking the customer to buy. They are 


using closing techniques. They 


working hard to close the sale. 


are 


And, 


26 COLORS 


of Caulking 
Compound to 
match every 
building 
material 


Calbar, the first company with real quality 

Caulking Compound now brings you a super-elastic quality 

caulk to match or harmonize with brick, stucco, asbestos, cement 
Siding, shingles, metal or wood. Choose from 26 permanent 


colors . . 


cA[ BA» 


all non-hardening, non-staining 
and complying with Federal and 
ACSP specifications. 


Your jobber can supply you 
CALBAR PAINT & VARNISH CO. 


Manufacturers of Technical Products 


2612-26 N. Martha Street, Phila. 25, Pa. 


$48 ove | 
CAtaLocie 
SWEETS 





Ask for descriptive \ 
Bulletin 201, Glas-Col “sx 
ApparatusCo,,Inc., 
Dept. AR, 711 Hulman 


St., Terre Haute, ind 


29 


still they are not closing as many sales 
as they could or should to be in the 
top bracket of selling. 

This asking the customer to buy 
should not be a blunt statement: “Do 
you want a 

To be 
question should be carefully woven into 
all of the 
should be 


new roof?” 


most effective, the closing 
sales demonstration, It 
suggestive of action —a 
closed sale. It should be positive, not 
negative. It should be subtle, not blunt. 
It should 


tomer to act 


make it easy for the 
buy. It should be a 


question that requires a decision on a 


cus 


issue of 

should 
it should 
be worked into the final stages of the 


main 
having a new roof or not. It 


minor point — not the 
not be asked too abruptly 


demonstration, 

Here are some rules that may prove 
helpful in framing closing questions 
that will help you close more sales 


RULES FOR FRAMING 
A GOOD CLOSING QUESTION 


1. Be subtle —not blunt. 

When a roofing and siding salesman 
asks the blunt question, “Do you want 
roof ?”’, it automatic 
for the customer to answer with “NO” 


a new is almost 


GLAS-COL portable 


ELECTRIC 
MELTING POT 


for melting asphalts. .tars.. pitches 
.. resins... mastics..and other 
viscous materials. 


Ideal for repair jobs. This portable melter 
weighs only 15 Ibs. Fits 
into your car trunk, No 
need to tussle with big, 
heavy, production melt- 
ing equipment. 


Use it for melting asphalt 
for roof jobs... tar for 
seoling seams inconcrete 
+. and many other repoir 
and maintenance appii- 
cations, 


Plugs into any 115- 
volt outlet (1250 watts). 


fod ms. 3% Gallon capacity. 
only ‘, Heating chamber Fiber- 
$95 00 | glas insulated. 
i 
‘ J 
‘ / 
*’ 
“BLAS-COL 


MELTING POTS 





NO. 10—2 POINT 
“ROOFING KNIFE 

Two cutting points on 2 in | heavy 
duty knife blade; easy to remove 


Extra blades. No. 102 Blade for 
No. 10 tough razor sharp steel 


€ 


“MO. 3 ROOFING KNIFE 
Super Hydex chrome vanadium 
steel——short point 


eS pee 
NO. 1 ROOFING KNIFE 


Low cost—short point round 
stained handle. 


Pivore MANUFACTURING CO. 


SOUTHBRIDGE 


CUTTER 


GIVES YOU THE EDGE WITH 
e EASE OF OPERATION 
DEPENDABILITY LONG LIFE 


a 


THE MONARCH CUTTER SAVES YOU 
MONEY ON LABOR COSTS 


Cutting, punching and trimming asbes- 
tos siding and shingles is so simple with 
the Monarch thet it can be operated by 
anyone, quickly, easily and accurately 


Monarch Cutter has these features 
Notcher, Front Nail Hole Punch, Gauged 
Punch on handle, Non-breakable Malle- 
able Casting and Precision Blade. 

Write for folder and name of necrest 

distributor 


TEXAS FOUNDRIES, INC. 


LUFKIN, TEXAS 


opportunit 
AVOT ible 
ivorable an 


uestion that 


que 5 
obtain 
which 
prospect has nterest 


kor f ample if the home owner;r 


has mentioned a preference for some 


color of roofing material, this can be 
advantage in 


the 


turned to the salesmar 
i (jue ston to get agreement on 


color 


2. Bi 


positive not negative 


Roofing and siding salesmen who 


expect to close the sale are in the right 


mental attitude to frame a good closing 
question, You are planting your ideas 
When 


plane, the ideas 
will be 


in your customer's mind your 


ideas are on a positive 


that vou give your custome! 


positive instead of negative 


Salesmen who about closing 


the sale 


Worry 


seem to give a negative im 


pression to the customer Salesmen 


who have been successful in_ selling 


residential roofing and siding jobs, for 
instance, may find that they have 
industrial con 
this is that they 


they 


trouble in closing larg« 


tracts. (Jne reason for 
of mind 


difficult to 


ire in a negative tran 


will be 


thi big cle al 


feel it more close 


And 
difficult 


this thinking makes 


it more 


, OR, 

Naturally, a 
rong to say to a custome! 
do you 


xample oT low 


suggesttve O ommanding 


salesman 1s not 
“You don’t 
his 1s an 


roonnge 


want a new root 


r <aggerated pressure 


elling and is not used by an 


roofing 
kind 


siding 


ilesmen wh Making al 


1 living el lv’ ny ind 
there other 


that 


But, 
juestions trong 
ales-killet Phe juestions are of 
nature tl 


in indefinite cus 


tome, plenty ot chanet N¢ - 


stall about buvu 


that 


langerous 


or instance, a closing question 
with the wor 
much more ques 


what,” 


AMERICAN ROOFER 


“when,” “where,” and “how.” 


that 
“no” 


questions more than a 


the 


require 


yes” or answer from cus- 


tomer 


it easy not difficult 


\sking your customer for cash for 
a roofing contract may make it difficult 
It is 
a payment plan as 


for some people to act promptly 
easier to provide 
an alternative and with this choice it 
is more difficult to turn down the sales- 
that the 
the next 
customer 
that 
turned to a 


man work for 
day 


and 


Suggesting 
roof start 
the 


answer 


the new may 
the 


could be a 


Inconvenience 
customer's 
“ves” Is “no” because it 
makes it too difficult for the customer 


to act 


Roofing and siding salesmen have 
found that the method of payment and 
the starting date for the work are two 
of the most important closing ques- 
By listening to the customer as 


the demonstration is made, a salesman 


tions 


can pick up hints about these two vital 
points. Then, the closing questions 
can be framed in such a way that the 
customer gives the right answer 
YES 

Be persistent not pessimisti 

Successful roofing and siding sales- 
men know that the dark clouds do not 
last forever. By continuing to contact 
prospects, by keeping at the closing 
task in a_ pleasant 
that 
with a 


manner, many a 


sale seems to be lost is saved 
successful close. 

cited of 
salesmen who called again on a pros- 
pect who gave a very definite “NO” 
time. 
call 


situation had changed and the customer 


Case-after-case could be 


answer at one On the second, 


third, or seventh the customer’s 


was ready for a good closing ques 
tion a question that tipped the 


scales in favor of the sale. 

\ roofing salesman who is a Prophet 
of Doom has a most difficult time fram 
ing a closing question that is not be 
clouded with pessimistic thoughts 
Keep thinking of the closed sale, and 
that it 1s 


a question that will result in a signed 


you will find easy to frame 


roofing, siding or insulation contract 





FHA Bill 


(Continued Page 11 


from 


among those who are subject to in 


spection and supervision of a govern- 


mental agency required by law to make 





for August, 1954 


PAT. NO. 2299480 


Hy i 


By 


TARZ 


@ More economical 

@ Longer life 

@ Permanent handle 

@ More profitable roofing 


Tarzan mops cost you far less 
than “‘rolling your own.” 
Heads can be replaced on 
permanent handles, saving 
time and labor cost. 


Write TODAY for prices and samoles. 


AMERICAN ASSOCIATED COs. 


ATLANTA P.O. BOX 4056 feqae) leur 


CONTRACTORS 
EVERYWHERE BENEFIT 


from reading AMERICAN 
ROOFER & SIDING CONTRAC- 
TOR! You can, too, for the small 
subscription price of $3.00 per 
year. AMERICAN ROOFER has 
all the news of the trade, new 
methods of application, new 
ideas of selling, and other sub- 
jects the roofing contractor 
should be familiar with. Use the 
coupon today! 





AMERICAN ROOFER & 
Siding Contractor 
425 Fourth Avenue, New York 16, N. Y. 


Please enter my subscription to AMERICAN 
ROOFER & Siding Contractor, at $3.00 for 
one year. Bill me for this amount: 

[) Enclosed is a check or [] money order. 
My Name 

Position 

Company 

Address 

City.. 


periodic examinations of their books 
and accounts. 


3 The Commissioner of FHA will 
have the power to refuse or take away 
which do not 


the insurance of items 


substantially “protect or improve the 
basic livability or utility of property”, 
AND “can declare ineligible for finan 
cing any item which he determines 1s 
especially subject to 
(NOTE 


“Bait” 


sé ling abuses “ef 


Example, if the present 
advertising of combination 


and doors leads to 
the 


them ineligible for 


storm windows 


Commissioner 


FHA 


abuses”, 
dec lare 
financing ). 

4 New residential structures that 
have not been completed and occupied 
for at 
eligible for 


“selling 
can 


months will not be 


FHA 


loans. 


least six 
financing of im 
provement 
Act of 1954 will 
FHA insuring of Open-End 
Mortgages for 


5 — The Housing 
permit 
improvements up to 
amount not exceeding original mort 
gage with additional amounts over this 
if added 
volved. 


are in 
This is one good amendment 


rooms or facilities 
not traded to the House Conferees by 
those from the Senate 

One week before the Nichols state 
ments Andrew Nicol 
had testified before a 
Housing Investigating com 
mittee. The North Bergen New Jersey 
investigator stated, according to a 
Hudson County, N. ] 


were released, 
(no relation ) 


Senate 


daily : 

that home repall salesmen were 
“trained and schooled” in ways to gyp 
home owners under a government 
backed repair and improvement loan 


program. 
Crooked Sales Schools 


Nicol, according to the paper, de 
scribed salesmen schools he said were 
to take 
advantage of the government’s repair 


set up “all over the country” 


loan program. 

\ccording to the paper: 

school 
“make 
yourself very busy talking to yourself” 


One brochure put out by a 
Nicol said, advised salesmen to 


when calling on a prospect and inspect 
It told the 
himself as a 


ing his home salesman to 


think of “mathematical 


wizard” and to scribble so many figures 
over so many pieces of papers that the 
wholly 


home-owners would be 


con 
fused, 

\ day later Hugh R. Jackson, presi 
dent of the New York Better 


Business 


For Extra 
PROFITS! 


FINEST 
TILE 
ROOFING 


unver EXCLUSIVE rrancnise 


ADD TO YOUR PRODUCT LINES 
this profitable building material item 
with national acceptance under the 
COMACO exclusive lease-franchise 
plan. Only one manufacturer-represen- 
tative will be licensed in a territory. 
SIMPLE PATENTED PROCESS 
NO OVEN CURING 

The process developed over a period of 
twelve years is simple and fast, permit- 
ting large, profitable production. Speci- 


fications meet local, state and Federal 
codes. 


PATENTED INTERLOCKING DESIGN 


Five beautiful architect-accepted styles 
and many colors to go with any archi- 
tectural design use a patented inter- 
locking feature which permits easy 
installation on roofs of homes, schools, 
churches, residences and public build- 
ings. 

COMPLETE EQUIPMENT AND 
PROCESS FOR MANUFACTURING 
All machinery, molds and equipment 
for the actual manufacturing plus 
directions for the process are included 

under lease-franchise agreement 


A minimum investment is required 
Write for complete information. 


PROTECTED 
TERRITORIAL 
FRANCHISES 


AVAILABLE NOW! WRITE FOR 
COMPLETE INFORMATION 


CONCRETE PRODUCTS 
MACHINERY INC. 
SUITE 204, 1930 WILSHIRE BLVD 
LOS ANGELES 5, CALIFORNIA 








™ / KK] 

x 
RIDS BUILDINGS\\(®)/ AX 
OF BIRDS! SQ 


NIXALITE — an inconspicuous, 
lasting, spring tempered, rust proof, 
nickel bearing, stainless steel device 
— 120 projecting needle sharp 
points in every foot — which pre 
vents birds from landing and roost- 
ing on buildings. 





Quickly installed with 
adhesive and caulking gun. 


special 


Saves building owners mainte- 
nance costs and enhances property 
values. 


Also 
rodents, and human beings. 


repels climbing animals, 


Write for “Bird Control” 


NIXALITE COMPANY OF AMERICA 


115-119 West Third Street, Davenport, lowa, U. S. A 


Tons in Everything 
CONVENIENT 


ideally located in St. Louis, two short 
blocks from the Union Station and 
in the center of the Wholesale Dis 
trict... Preferred, always by expe 
rienced travelers. Delicious food. . 

cheerful service. 


AIR-CONDITIONED ROOMS 


350 rooms from $990 
HOTEL 


CLARIDGE 


LOCUST ST. AT EIGHTEENTH 


Free Parking 
ST. LOUIS 





Nailing It Down 


nued fr 


It shoul ave the 


ill its obligations 


» Thneet 

The lack ot even o 
qualifications she 
move the iwelic 
further consideratior 

The Manage nent Lid »> points out 
that onee a certain | 
elected, the veen client 
| worked 


ssentia 
written 


ayreemet! 
ren sii ild ye 


it and understow 


cle tails S 


moperatior 


years 


AMERICAN ROOFER 


Manufacturers 
& Distributors 


Everything for Roofing and 
Waterproofing 


CAULKING COMPOUND 
ALUMINUM PAINT 
BITUSTATIC CEMENT 
ROOF COATINGS & CEMENTS 
INSULATION - 
ROLL ROOFING—FELTS— 
PITCH—ASPHALT—COAL TAR 
COPPER—GALYV. IRON 


insist on Genuine Durex Products 


METROPOLITAN 








ROOFING SUPPLIES CO., INC. 
286 East 137th St., New York City 


USE KOKOMO KORNERS 


For Asbestos Siding 


They save time and money, 
add to appearance and 
Made 


zinc, will not rust 


durability. from 
Holes 
provided for nailinn. Some 
available in colors. Win- 
dow and door frame strips 


also available. 


Write For Descriptive Literature 








BUGHER MANUFACTURING CO 


uth Main + Kok n 





THE BIBLE OF 
THE INDUSTRY 


The livest mar- 
ket in the whole, 
wide building in- 
dustry. Everyone 
of the more than 
7.000 dealers who 
subscribe to 
BUILDING SPE- 
CIALTIES is 
eager to add 
good products to 
his line of home 
improvements. 


Write for market data sheet to — 


BUILDING SPECIALTIES 


& Home Improvement Dealer 


425 Fourth Avenue New York 16, WN. Y. 
Phone: MUrray Hill 3-6280-1-2 








1H OME 
Short Cuts 


Ways & How Of Venting Attics 
One reason is to guard 
the 


roofing 


Important 
damage to 
the 
long-last 


against condensation 
\sphalt 


material gener ally 


shingles, 


used 


but 


1] 
Well 


root 
are 
the 
constructed if 


ing and durable, entire roof 


assembly must be 
the roofing material is to give the full 
is capable. To 


service of which it 


ventilation and prevent 
to 
construct 


Insure proper 


condensation which might lead 


warped roof deck boards, 
louvered openings high up under the 
eaves in the gable ends of the build 
ing foot of attic 
floor half a 


square inch of louvered opening. 


For each square 


space, there should be 





Eaves-Trough Overflow Controlled 
the problem of rain 
the 


ouse and causing stains 


Troubled with 


water overflowing wooden eaves 
troughs on his | 
one home 
lath 
to provide a 
the lens of the 


overflow 


sides, 


where it ran down the 


owner nailed ordinary wooden 


oute! 


along the 


drip cap for trough 


This arrangement causes the 


rainwater to drip to the ground 


y 
ing 


from the hottom edge of the lath, in 


curve of the 


liowing the 


stead ol I 


eaves trough and running down on the 


wall as before vas painted to 
s trough 


Hudson, 


match the color of t eave 
William Cog 
N.Y 


ton-on 


U. S. Gypsum Appoints 
Commodity Ad Manager 
| xon | 


Conmodit 


las Ce! appointed 


\dverti 


United state (svpsum (Cor 


Manager of 


ipany. with 


CUT SHARP and CLEAN without 
WOBBLE or PLAY 


R. MURPHY “ 


TRADEMARK 


* Sharp” 


ROOFING KNIVES 


Famous for the 


way 


they hold up under tough usage, 


R. Murphy “Stay-Sharp” blades are processed from the finest 
steel — hand-honed to razor-sharpness to cut the roughest 


materials easily. 
Precision riveting « 
between blade and 
proper grip. 


ompletely eliminates play or wobbling 
handle, which is custom-designed for 


For the steadiest, cleanest, easiest cutting roofing knife, ask 


Tested 
Quality 
for 
Over 
100 


responsibility for 


W allboard 


Products and Roofing and Siding Prod 


Gypsum 
ucts, it has been announced by H. R 
Deadman, Manager of the Advertising 
Department. He was formerly Gypsum 
Wallboard and Paint Special Products 
Salesman in the Northern States Dis 
trict, located in Minneapolis, and will 
move to Chicago to assume his new 
duties 

Nixon joined the company as a sales 
the 


1947, following which he 


trainee in Minneapolis office in 
was assigned 
to the 
He 


apolis 


i line salesman 
was a job salesman with the Minne 
office from 1949 to 1951; 
Wallboard 


1952 


Omaha office a 


and 


Gypsum salesman from 
1951 to ame 


and Wallboard salesman in the 


states 


Paint 


North 


when he bi 


ern District 


Roofer’s Low Bids 
has 


by them 


found, is invariab apppreciated 


Based on theories 


Stuck 


such progressive 


leon Building Specialties Co 
vhich open 


1946 


has grown from a busin« 


ec with a $460 materials stock in 


for R. Murphy “Stay-Sharp” Knives at your Roofing, Building 
Supply or Hardware Store. 


There's an R. Murphy Knife for every purpose. 
Write for FREE catalog showing the complete line. 





| The Handy Hoist 


turns your 
LADDERS 
into 
HOISTS 
easily, 
safely, 
efficiently. 


Geo 


Designed 
for 
ONE-MAN 
operation 


Cw 


Designed 
for easy 
storage 
in truck 
or car. 


For Details Write: 


Frank P. Frey & Co. 


2634 W. Madison Street 
Chicago 12, Ilinois 
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ements 
roducts 


ld Address 
Ajax Building Bracket Co. - 
wUEtS partment, 
ROOFER, 4 : aes 


Y 


Associated 


American Roofer & 
Contractor 


American 


Co.’s.. . >] 1 prog! AMERI N New 


Siding 


HELP WANTED 

Barrett Div., Allied Chemical & 
Dye Corp. 

Bugher 

tuilding Specialties & 

Improvement Dealet 


Burt 


: REPRESEN1 
Mfg. Co. 4 , at a ; — oon =f Butt 
Home 


ATIVE WANTED 


Uutstar t 


Ter- 
g national 
ng materials essential, 

commis Box 382, AMERICAN 
E ROOFER & SIDING CONTRACTOR, 4 Fourth 
Chemical Co 2 COMt O inh i nis 1 Avenue, New York 16, N. ¥ 


Paint & Varnish ¢ 
Mfg. Co., The Philip 


Cartier & Sons Co., The M. N 


Calbar 


ACTURER’S AGENTS 


mpiete i S 4 


WANTED: To 
types ot 
ymmissions and protected 
this 

. : : wufactusring & Engineering 
Chase Bag Co. od | . " y feveland » St. Paul 4, Minnesota. 


(Carey yrners for all 


» dealers 


page 24 of issue. 


Certain-teed Products ( orp. 


Concrete Products 


vith the tas} 
FOR SALE 
Flintkote Co., The Back Co I i Al E 


Frey & Co., Frank P 


he must pare 


iding contract 
rUOR 


ALE: 125,0 


ithout turthetr ssex Aluminum ( Siding— 


Glas-Col Apparatus Co., Inc assured. 


the 
Kokomo, 
Hotel Claridge, Detroit, Mich 9-54 


Hyde Mfg. Co : , ay 
I I ‘ OUT: 114%” Aluminum Insulating Asphalt 

Johnson Products Co | 26 | some roofers submit a bid \ ling Corners, Rust, Brown, Dark Gray, Light 
Dark Light Green, and Tan. Price 

ympany, 


Appleton 


OSE 


y (reen, 
> . : $7 per hundred Supply 

Keasbey & Mattisor : - nena ofe — — , PI 

; ' } . »s 5» py n, Wisconsin 


Levow, David 


Asphalt MISCELLANEOUS 


Lewis Engineering Corp. 


Metropolitan Roofing Supplies 
Co., In 


COMPLETE TOOLS, DIES, Machiner 
Man the Finest Al Com- 
r'rack Window and Screen on Market with 
Adjustable 
Action, E 


s, Extrusions to 


Extru- 
ilacture iminum 
Midget Louver Co., The 
Inter- 


Features Such as Frame, 


Murphy’s Sons Co., Robert ' 

: Removable 
Make 
Seller mer 


AN SIDING 


hnan l reterence 


ne, Swive eSLiy 
More 
Write 


CON. 


; nserts without 
National Gypsum Co, : cobain - ' £ as rs than 2000 Units 


Nixalite Co. x 383, AMERK 
rRACTOR 


gadge 


may become ust 


ROOFER & 
of America I 


(rive 


Owens-Corning Fiberglas 


SELL 8" alumimum siding cor 
3,200 
6,000 
Gold, 


Lumaside, Inc., 
W isconsi: 


insulating 
, . 7 J : , ‘ 
Perlmutter, Simon R. unpainted, 3,600 green blend, 


200 rust 200 


Roofmaster Products Co. in abi de 27 oF , cular tinisl oating ' iminum ral, 2,50 


pastel green 


Cream, 1,500 
*rice $4.00/100 


Milwaukee, 


Ross Flashing Co. 


Silvercote Products, Inc. 


DECORATING - ROOFING - PAINTING, grossed 


Texas Foundries, Inc 





plete 
bond ce 


fabric 


mater 


~ 


id, 


many 


, established 


} 


fine industrial accounts, 
7 years, employs 10, 
000; large stock, complete 


l. Apple Co., Brokers, 1836 
Ohio 



































































































































ftireproot asbestos cement siding 


just see how it sells! just see how fast it goes up! 


New colors give a house a true luxury look at Shingles are extra wide—27 inches—meaning 


moderate cost. They're fresh and lasting fewer to handle, fewer to nail up. (Means less 
Cadet Gray, Canyon Brown, Island Green, joints, tighter walls for the homeowner, too.) 
Salem Red, Birch White—so soft, so right for 

any house. Lustrous, thermoplastic coating; just see how it pays! 

no paint or preservative needed. Straight You get increased volume because it's so easy 
grain texture is non-patterning and will sat- to sell! Quicker installation saves labor, lets 


isfy your most discriminating customers. you finish jobs faster 


For complete information, write 


Dept. AMR-3, 300 W. Adams St., Chicago 6, Ill. 
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Style and Color Leader sine 1901 


THE FLINTKOTE COMPANY, 


Insulating Siding! 


These Flintkote Stone Sidings, 
with their narrow sculptured stone 
design and pleasing color blends, 
were designed especially for con- 
tractors and home owners who 
want a natural-looking stone siding 
and old-fashioned economy. 


You can offer these 


two lovely 


sidings in 


pastel colors: One a oe ee ree 


blend of green and white, shown a ae 
- 

here—the other a blend buff oe nh, 
.f 


and white. eae 


Ask to see this new Flintkote 3-D rae 


Villa Stone Insulating Siding today. os a > 
i> 


“Ee OS Bs 


Building Materials Division, 
New York 20, N. Y. 
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